


2009 Dental Implant Conference

About AAOMS

The American Association of Oral and Maxil-
lofacial Surgeons, the non-profit professional
association representing more than 8,700

oral and maxillofacial surgeons throughout
the United States, has served the professional
and public needs of the specialty for almost
90 years. In pursuit of its mission to advance
oral and maxillofacial surgery and to support
its fellows and members through education,
research and advocacy, AAOMS partners with
like-minded corporations who share our vi-
sion of a technologically advanced specialty
that provides safe, effective patient care.

Who Belongs
to AAOMS? Your potential customer!

AAOMS Active Membership
(as of January 10, 2008):

Domestic Fellows and Members 5,210
¢ International Affiliates 284
* Life Fellows/Members 1073
* Candidates for Membership 216
* Provisional Fellows/Members 103
* Residents 1003
¢ Retired Fellows/Members 876
Total Membership 8,765

Why exhibit at the Dental Implant
Conference?

Exhibiting at the AAOMS 2009 Dental
Implant Conference offers you a concen-
trated, cost-effective way to reach your
target market. More importantly, YOUR
COMPETITION EXHIBITS! Take a
look at the exhibitor list on the back page
of this prospectus. These are companies
that are participants in the AAOMS

2008 Dental Implant Conference.

The 2009 AAOMS Dental Implant
Contference will be attended not only by
the OMS, but also by the entire implant
team, including general dentists, special-
ists and their assistants with experience
in implant dentistry. The Dental Implant
Conference examines the most recent
scientific and clinical advances with a
multi-disciplinary mix of speakers.

*Right of First Refusal expires March 31, 2009
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2006 Dental Implant Conference Attendance

2007 Dental Implant Conference Attendance

Corporate Support Advantages

More than 90% of all oral and maxillofacial
surgeons in the United States are members of
AAOMS. AAOMS’s educational programs offer
a variety of support opportunities for those
organizations that market their products and
services to the oral and maxillofacial surgery
community. The AAOMS 91st Annual Meeting,
Scientific Sessions and Exhibition, to be held in
Toronto, Ontario, Canada at the Metro Toronto
Convention Centre, October 13—17, 2009, and
the Dental Implant Conference, scheduled for
December 3—6 2009, at the Sheraton Chicago
Hotel & Towers, offer unsurpassed corporate
support opportunities. Additional educational
support activities exist for the practice manage-
ment stand-alone meeting and the AAOMS
two-day hands-on coding workshops, which
are held three times a year in convenient loca-
tions throughout the U.S. Also in 2009, is a
one-and-a-half-day preconference anesthesia
program held on October 13—-14, just prior to
the annual meeting’s major educational sessions.

Corporate support is also welcome for numer-
ous activities related to the Resident Organiza-
tion of the American Association of Oral and
Maxillofacial Surgeons (ROAAOMS). In addi-
tion to the ROAAOMS general fund, support
for dental school visits that acquaint dental stu-
dents with the OMS specialty and ROAAOMS
activities that occur during the AAOMS annual
meeting are among the opportunities available.

Several corporations have also expressed inter-
est in supporting a Faculty Educator Develop-
ment Award. This award, which entails a three-
year commitment, was designed to encourage
new OMSs to pursue a future in academia
within the specialty. For more information
about ROAAOMS and FEDA support oppor-
tunities, contact AAOMS Executive Director
Dr. Robert Rinaldi.

As an AAOMS provider of corporate support,
your recognition by this group will extend far
beyond the exhibit hall and will continue to
pay dividends throughout the year.

Consider the following benefits:

* Dramatically increase your corporate rec-
ognition, heighten your profile and be viewed
as a particular friend of the specialty by OMSs
who are current or potential customers.
Become an AAOMS Diamond, Platinum,
Gold or Silver level provider of corporate
support and receive distinctive lapel pins

that your company representatives may wear
throughout the year to signal their support of
the specialty.

* Recognition beyond the exhibit hall as an
AAOMS provider of corporate support in the
AAOMS Today newsletter; on aaoms.org, the
association’s Web site; and in the letters sent
by AAOMS trustees to their constituents fol-
lowing the annual meeting or dental implant
conference. In addition, your support will be
publicized on meeting signage, in meeting
program books and other promotional
materials.

Corporate support at the Diamond, Platinum
and Gold levels is also acknowledged during
the annual meeting’s opening ceremony.

» Corporate support opportunities, such as
symposia, beverage breaks, President’s Event,
‘Web site banners, and the opening reception,
are available to heighten your company’s
visibility. Priority points are awarded based on
your level of giving. See the Corporate
Support brochure for details at aaoms.org.

* Show your support of AAOMS by staying
in the official hotel blocks for each meeting.
Diamond, Platinum and Gold level providers
receive priority room blocks.

Start or continue with this meeting to
accumulate priority points through corporate
support.
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Corporate Support Opportunities

Priority Points Awarded

Please refer to the “Partners in Success”
brochure at aaoms.org for current support
amounts.

Dental Implant Conference

General Fund

Corporate supporters may contribute to the
Dental Implant Conference General Fund
in any amount they wish. Priority Points are
awarded according to the established contri-
bution levels.

Support of the general fund contributes
significantly to the dental implant conference’s
success and helps defray expenses.

Gold Level

Reception*

Approximately 1500 dental professionals, of-
fice assistants and guests will attend this recep-
tion, which will be held in the exhibit hall at
the Sheraton Chicago Hotel & Towers on Fri-
day, December 4, 2009, from 4:30 pm to 6:00
pm. Participants will enjoy hors d’oeuvres,

an open bar and entertainment. This is the
“must-attend” event of the conference! Per-
sonalized napkins will be accepted. Corporate
support opportunity does not include cost
and production of the item(s); corporate sup-
porter is responsible for these costs.

Item(s) subject to AAOMS approval.

Silver Level

Lunch in Exhibit Hall

In order to promote traffic in the exhibit hall,
we are offering the corporate support oppor-
tunity of lunch in the exhibit hall on Friday
and Saturday. A box lunch will be provided
to each registrant. Personalized napkins will
be accepted. Corporate support opportunity
does not include cost and production of the
item(s); corporate supporter is responsible for
these costs.

Item(s) subject to AAOMS approval.

Bronze Level

Badge Lanyards*

Every attendee will be provided an 18 fabric
lanyard with clip featuring the corporate
supporter’s company logo. Approximately
1,500 items are needed. Corporate support
opportunity is available for either lanyards or
badge holders, not both. Corporate support
opportunity does not include cost and pro-
duction of the item(s); corporate supporter is

responsible for these costs.
Item(s) subject to AAOM S approval.

*Right of First Refusal expires March 31, 2009

Hotel Key Cards*

Each attendee staying at the conference hotel
will receive a key to his/her sleeping room
with the corporate supporter’s logo imprinted
on it. Corporate support opportunity does
not include cost, production of the items, or
associated hotel surcharges; corporate sup-
porter is responsible for these costs.

Item(s) subject to AAOMS approval.

Pens*

Pens provided for attendees will display the
corporate supporter’s logo. They will be dis-
tributed at the meeting and used by approxi-
mately 1500 attendees during and after the
conference. Corporate support opportunity
does not include cost and production of the
item(s); corporate supporter is responsible for
these costs.

Item(s) subject to AAOMS approval.

Note Pads*

Notebooks provided for attendees will display
the corporate supporter’s logo. The 8-1/2"

x 11" notebooks will be distributed at the
meeting and used by approximately 1500 at-
tendees during and after the conference. Cor-
porate support opportunity does not include
cost and production of the item(s); corporate
supporter is responsible for these costs.
Item(s) subject to AAOMS approval.

AAOMS Internet Center*

The Internet Center offers attendees the
convenience of checking their personal e-mail
during the conference. Terminals will be
located on the Sheraton Chicago Hotel &
Towers Ballroom level.

Corporate support opportunity is available
for the entire conference. The corporate sup-
porter’s logo will be featured on wallpaper
on the terminals. Links will be set up to both
the corporate supporter’s home page and the
AAOMS home page. This is a great opportu-
nity for the corporate supporter to display its
Web site.

Item(s) subject to AAOMS approval.

Educational Sessions

Large scientific sessions with multiple presen-
tations focusing on various aspects of cutting
edge topics will be held on all days of the
conference.

Audiovisual Equipment
This supports all technical and audiovisual
needs for the conference.

Program Office/Speaker Ready*

The program office serves as the check-in
point for presenters. Upon their arrival at the
meeting. Light refreshments are available for
presenters during the conference. Personalized
napkins will be accepted. Corporate sup-

port opportunity does not include cost and
production of the item(s); corporate supporter
is responsible for these costs.

Item(s) subject to AAOMS approval.

Beverage Breaks

A total of three morning and three afternoon
beverage breaks will be offered to all confer-
ence attendees. Personalized napkins will be
accepted. Corporate support opportunity
does not include cost and production of the
item(s); corporate supporter is responsible for
these costs.

Item(s) subject to AAOMS approval.

Contact:

Robert C. Rinaldi, PhD, CAE
Executive Director

American Association of Oral
and Maxillofacial Surgeons
9700 W. Bryn Mawr Avenue
Rosemont, IL 60018
800/822-6637
brinaldi@aaoms.org
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Marketing and Advertising

NO Priority Points Awarded

Hotel Channel Airtime

Televise the unique features of your com-
pany’s products via the meeting hotel’s house
channels. Your DVD will run multiple times
over a 24-hour period for attendees to view
in the privacy of their hotel room.

DVD is subject to AAOMS approval.

Advertising

Advertising provides your organization with
the prime opportunity to show your support
of the oral and maxillofacial surgery specialty.
Excellent, reasonably priced opportunities ex-
ist for advertisements in the advance and final
programs of the meetings. Advance programs
are mailed to approximately 8,000 AAOMS
members. Final programs are distributed
on-site to all meeting attendees. Full-page ads
are available in the advance and final meeting
programs. Space is limited and reserved on a
first-come, first-served basis.

AAOMS also accepts display advertising in
the Journal of Oral and Maxillofacial Surgery,
AAOMS Today, and the AAOMS Membership
Directory as a means of keeping its members in
touch with one another and informed

about new products and services affecting the
specialty. To place an advertisement in one of
these publications, contact:

Mr. Danny Wang

Elsevier Science

360 Park Avenue South

New York, NY 10010-1710
212/633-3122 » fax 212/633-3820

e-mail: d. wang@elsevier.com

Lead Retrieval Systems

Capture your sales leads! This system allows you
to scan your prospect’s barcoded name badge
and capture their contact information. This lead
follow-up system does not include the rental
costs for equipment and supplies; these are the
responsibility of the exhibiting company.

Dental Implant Conference Mailing Lists
Exhibiting companies may purchase mailing lists
for $275 of all meeting attendees who register in
advance. Mailing lists may be ordered in a one-
time use electronic format. This list will be avail-
able by late fall. Post-meeting mailing lists will
be available three weeks after the conference for
$325. Attendee lists are not distributed on-site.
Please allow up to two weeks for delivery.

Member mailing addresses ONLY will be
provided in Excel format for one-time use.
AAOMS does not release member's e-mail
address or phone numbers.

Any exhibitor who violates the one-time use
agreement may be ineligible to participate in any
future AAOMS exhibitions. When ordering lists,
please include a copy of the item to be mailed.
All mailings must receive AAOMS

approval prior to distribution.

Hotel Drop Door Service

Exclusively provided by the official AAOMS
vendor, the door drop offers a convenient way
for the exhibiting company to get noticed by
meeting attendees. Your promotional materi-
als will be delivered to each hotel room in the
AAOMS roomblock. This marketing opportu-
nity does not include cost or production of the
items; these are the responsibility of the exhibit-
ing company. Pricing will be included in the
Exhibitor Service Manual.

Items subject to AAOMS approval.

Marketing and Advertising Essentials

Corporate Support

Corporate support opportunities have been
designed to assist you in your promotional ef-
forts. These opportunities will recognize your
company as a major contributor to the AAOMS
Dental Implant Conference. The high visibil-
ity not only maximizes exposure to the OMS,
but also to the entire implant team, including
general dentists, specialists and their assistants.
Opportunities such as beverage breaks, lunches,
a reception and audiovisual support are available.
If interested, please call Dr. Robert Rinaldi,
AAOMS executive director, at 847/678-6200,
or e-mail brinaldi@aaoms.org to discuss these
opportunities. Corporate support opportunities
can be downloaded from the AAOMS Web site
at aaoms.org in early 2009.

Publicity

Exhibitors should coordinate their media
relations activities with the AAOMS Media
Relations staff. Official press badges must be
obtained for all reporters and film crews seeking
admittance to the exhibits. Contact AAOMS
Media Relations staff at 847/678-6200 to discuss
publicity opportunities.
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ACCME Standards for Commercial Support

In compliance with the ACCME Standards for
Commercial Support, exhibitors are prohibited
from using a speaker in their booth who is also

a speaker in the AAOMS educational program.
A list of speakers for the AAOMS dental implant
educational program will be available for review
on the AAOMS Wb site at aaoms.org.

Educational Seminars

Exhibiting companies may sponsor an educa-
tional seminar immediately prior to or
immediately following the official dates
(December 3 through December 6) of the
dental implant conference. Approved programs
can be held:

‘Wednesday, December 2
Monday, December 7

Open
Open

Function Space Requests

Dental Implant Conference exhibitors are
welcome to request function space for hosted
lunches, dinners, receptions or focus groups.
Contact the AAOMS exhibition manager, Valerie
Wolf, vwolf@aaoms.org. Space is assigned on

a first-come, first-served basis and upon space
availability. Function space requests must be
received prior to November 2, 2009 to be
considered.

Events may not conflict with any official dental
implant conference programs—social and
educational functions are allowed only dur-

ing program-free hours as listed below (refer to
Exhibition Regulation #29 for further details).
Hospitality Suites are prohibited. The exhibi-
tion manager will forward a Function Space
Request Form to be completed. Written requests
are to include purpose of function, estimated
attendance, date and time requested. If space is
available and the request complies with exhibi-
tion regulations, a confirmation of space will be
mailed to you. Contact the AAOMS exhibition
manager prior to November 2, 2009 for details
on coordinating a special event.

Social functions are allowed only during
program-free hours. The program-free hours are:
Thursday, December 3

7:00 pm—12:00 midnight

Friday, December 4

7:00 pm—12:00 midnight

Saturday, December 5

5:00 pm—12:00 midnight

Sunday, December 6
12:00 noon - midnight
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Hours, Procedures, Rates and Fees

Exhibition Venue

The 2009 Dental Implant Conference
will be held at:

Sheraton Chicago Hotel & Towers
301 E. North Water Street

Chicago, IL 60611

Exhibition Schedule

Exhibitor Move-In

Thursday, December 3, 2009

9:00 am—5:00 pm

Booths must be set and empty containers
tagged by 4:00 pm.

Failure to Occupy Booth Space
Arrangements for a delayed booth set-up
must be submitted in writing to the exhibi-
tion manager prior to November 20, 2009.
If any exhibit space has not begun set-up by
4:00 pm on Thursday, December 3, AAOMS
shall have the right to order the exhibit to be

erected and the exhibitor billed for all charges.

If no prior arrangements have been made,
the booth space can/will be forfeited and no
refund will be granted.

Exhibition Dates and Hours

Friday, December 4, 2009

9:00 am—6:00 pm  Exhibit Hall Open
9:00 am=5:00 pm  Exhibit Hall Open
4:30 pm—6:00 pm  Attendee Reception

Saturday, December 5, 2009
9:00 am—3:30 pm  Exhibit Hall Open

Exhibit booth personnel wearing AAOMS
exhibitor badges are allowed entrance to the
exhibit hall 90 minutes before the exhibit
hours noted above and may remain there 90
minutes after the hall closes. Requests to enter
the hall earlier or stay later must be approved
by AAOMS exhibition management.

Exhibitor Move-Out

Saturday, December 5, 2009

4:00 pm—10:00 pm

Please allow sufficient time to obtain empty
cartons and crates.

Official Service Contractor

GES Exposition Services

Exhibitor Services Call Center

Within the U.S., Phone: 800/475-2098
Outside the U.S., Phone: 011-702/515-5970
Fax: 866/392-1437

Web: www.ges.com

Exhibitor Check-in
Identification badges will be issued to all reg-
istered exhibitor personnel and must be worn
at all times during the conference.

Badge changes and replacement badges can
be picked up at the exhibitor check-in desk
located in the east foyer of the River Level
Exhibition Hall.

Hours for exhibitor check-in and badge pick-
up are as follows:
Thursday, Dec. 3, 2009
Friday, Dec. 4, 2009
Saturday, Dec. 5,2009

9:00 am—5:00 pm
7:30 am—5:00 pm
7:30 am—3:30 pm

Exhibitor Badge Requests

In response to exhibitor suggestions, AAOMS
has investigated ways to maximize your
interaction with conference attendees and
has scheduled beverage breaks, lunches and

a cocktail reception in the exhibit hall. Your
exhibitor booth fee includes the following:

* 4 beverage breaks in the exhibit hall
* 2 lunches for you and the attendees
* Cocktail reception for all
 Exhibitor lounge just for you

Exhibitor lunches will be delivered to each
booth. The number of lunches is based on
the booth size and the number of badges
registered and purchased. Delivery will begin
shortly after the morning attendee beverage
break. The above is valued at well over $300.
A badge request form will be included with
your booth confirmation materials. Please re-

turn your request by Friday, October 30, 2009.

Badges will be delivered in mid-November to
the contact person listed on the application/
contract.

Exhibitor Badge Fees

All exhibitor personnel must pre-register or
register on-site at the dental implant con-
ference. Exhibitor personnel will be issued
badges, which must be worn at all times.
There will be no exceptions. One badge 1s in-
cluded for each 8'x10' booth purchased. There
is a badge fee of $100 per badge over what is
included with your booth. No more than five
(5) representatives may register per each 8'x10'
booth space. No refunds will be given after
November 13, 2009.

MasterCard, Visa, Discover and American
Express* are accepted at Exhibitor Check-in.

* There will be a 1.5% convenience fee added for
American Express card users.

Additional Badges

Additional badges are $100 each, up to the
maximum personnel allowance of 5 (five) per
8’x10’ booth.

Max. Added
Personnel/Fee
4/$400

(max 5 badges)

Number of Booths

One 8'x 10'= 1 Badge
food & beverage included

Two 8'x 10" = 2 Badges
food & beverage included

8/$800
(max 10 badges)

Three 8' x 10' = 3 Badges
food & beverage included

12/$1200
(max 15 badges)

Four 8' x 10' = 4 Badges
food & beverage included

16/$1600
(max 20 badges)

Booth Cost and Application/Contract
Deadlines

Priority point rank will be used for booth
assignments if application/contract is received
on or before March 31, 2009. After March 31,
2009, contracts will be accepted on a first-
come, first-served basis. Booth space will be
charged at the rate of $2,175, which includes
the $100 fee for the Virtual Exhibit Hall
(VXH) and one (1) food and beverage name
badge for both days. An additional $175 will
be charged for each corner. These booth units
are sized in 8’x10’ increments. Each additional
booth is $2,075, which includes one (1) name
badge for food and beverage both days.

(Maximum booth size is 18'x20")

Exhibit Space Fee

Includes these features:

* Rental of booth space

Standard 8" high draped backwall and
3" high draped siderails

Carpeted exhibit hall

Booth identification sign

24-hour hall security

General cleaning of hall aisles

Admission to non-ticketed scientific

sessions (space permitting)

Listing in the dental implant conference
final program with company name, address,
phone, fax, Web site and product summary
Virtual Exhibit Hall (VXH) for linking to
your company’s Web site ALLYEAR!

* A badge for each 8'x10’ booth space

continued on page 6
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Procedures, Points and VHX

continued from page 5

Cross Aisle Carpeting
The exhibit hall is carpeted. For safety reasons,
cross aisle carpeting is prohibited.

Exhibitor Service Manual

A comprehensive service manual in CD for-
mat will be sent to all exhibiting companies
in October 2009.The manual will include all
order forms for labor and services and will
also be available on the AAOMS Web site at
aaoms.org and at www.ges.com.

Booth Assignment Procedure and

Priority Points

Contracts received on or before March 31,
2009 will be assigned booth space based on
the priority points earned and ranked up to
the AAOMS 2008 Dental Implant Confer-
ence. Priority points accumulate in several
ways; the guidelines below explain how points
are accumulated each year. A company’s prior-
ity point rank is kept confidential between
AAOMS and the exhibiting company. The
point assignment procedure is as follows:

* 3 points are awarded for exhibiting at the
annual meeting.

* 1 point is earned for each 10'x10" space
occupied at the annual meeting.

* 1 point is awarded for exhibiting at the
dental implant conference.

* 1 point is earned for each 8'x10' space
occupied at the dental implant conference.
(Maximum booth size is 18'x20")

* Points are awarded for corporate support
contributions and royalties given to AAOMS,
ROAAOMS and OMSEF based upon the level
of giving as outlined.

* Bonus points are awarded at the average
level of giving for each consecutive five-year
period

Example: 2004-$20,000; 2005—-$10,000;
2006-$10,000; 2007-$20,000; 2008-$20,000;
average annual giving equals $16,000; there-
fore, 10 points will be awarded).

* Points more than 10 years old will be
dropped from the calculation. Points are
tabulated from 1999. Contributions/activities
prior to 1/1/99 are not considered.

* The AAOMS Board of Trustees shall be the
final arbiter of all ties or disputes related to
the point system.

* Only corporate support contributions are
counted. Gifts from individuals cannot be
counted. Contributions-in-kind (non-cash
contributions) are not counted.
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* In the event of a company merger/acquisi-
tion, only the higher priority point total of
the two merging companies will be recog-
nized. Merging companies may not combine
their priority points to achieve a higher
ranking. In other words, if Company A, with
200 priority points, merges with Company
B, which has 100 priority points, the newly
merged company will have 200 priority
points; the greater of the two totals. This pro-
cedure permits the company with the highest
priority point total to retain its priority rank-
ing. The AAOMS Exhibition Manager must
be notified in writing in order for the acquir-

ing company to assume the higher point total.

Amount Contributed During the Year
and Points Awarded

$1,000.00 — $4,999.00 1
$5,000.00 — $14,999.00 5
$15,000.00 — $29,999.00 10
$30,000.00 — $74,999.00 15
$75,000.00 — $249,999.00 20
$250,000 and above 35

NEW!
Booth Space Selection - Dental Implant
Conference - 2009

The AAOMS Exhibition Department will
contact your main contact listed on the appli-
cation via e-mail, fax and/or phone, according
to your Priority Point Ranking, to select your
booth for Dental Implant Conference 2009.

All applications considered for Space Selection
must be received by March 31, 2009 to be
included in this booth selection process.

Booth selections will start the week of April
13-17, 2009 (dates subject to change), with
exact dates and timing notification going out
the week of April 6th to all Exhibitors who
have submitted applications. The floor plan
will be activated on the AAOMS website and
updated every time an exhibitor selects booth
space.You will then have the opportunity to
the most up-to-date floor plan at your as-
signed priority point time.

Applications received after March 31, 2009
will be considered, in the date order received,
after the initial Space Selection process has
been completed, space permitting.

Enhanced Virtual Exhibit Hall (VXH)

‘We’ve made the Virtual Exhibit Hall even better! Not only is it open to AAOMS
members 24/7/365, finding information on your company has just been made easier!

The newly enhanced display allows the viewer to easily find your company, address,

phone, fax and e-mail and view a product category. They can even link to your

‘Web site and e-mail for further information.You can take a look at who is exhibiting

with you at this year’s dental implant conference and AAOMS members can find your

company anytime—day or night! Go to aaoms.org and see for yourself!
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1. AAOMS:The acronym “AAOMS” means
the American Association of Oral and Maxil-
lofacial Surgeons acting through its respective
ofticers, directors, members, committees, agents,
or employees acting for it in the management of
the exhibition.

2. Exhibition Dates and Hours: The exhibition
hall will be open to attendees during designated
hours on December 4 and December 5, 2009.
No exhibitor, nor any employee, agent or servant
of an exhibitor, shall be permitted to enter the
exhibition hall until 90 minutes before the of-
ficial opening hour, nor allowed to remain later
than 90 minutes after the official closing hour,
except on the last day of the exhibition.

3. Exhibition Standards: AAOMS welcomes
exhibitors to the AAOMS 2009 Dental Implant
Conference, as exhibits constitute an important
means of keeping members informed of new
and improved products and services for the
provision of oral and maxillofacial surgery care.
Exhibits and promotional materials should be
dignified and truthful, and designed to provide
useful and reliable information. The exhibition of
a product or service at the 2009 Dental Implant
Conference does not constitute an AAOMS
endorsement of the product or service, or of the
claims made. Practitioners look to the evalua-
tion and acceptance programs of the American
Dental Association (ADA) and approval by the
Food and Drug Administration (FDA). Drugs or
devices that require pre-market approval from
the FDA or that must comply with established
product standards will not be eligible for exhibit-
ing unless FDA approval has been obtained or
the appropriate product standard is met. AAOMS
reserves the right not to sell space for the exhibi-
tion of any product or service that is at issue, in
litigation with a government agency, or is the
subject of an unfavorable or cautionary report by
an agency of the American Dental Association,
or for any other reason at its sole discretion. An
exhibitor who violates the above standards may
be ineligible to participate in any future AAOMS
exhibitions.

4. Permissible Exhibits/Product and Mate-

rial Distribution: All business activities of the
exhibitor at the AAOMS 2009 Dental Implant
Conference must be within the exhibitor’s allot-
ted exhibit space. In connection with distribu-
tion of product samples in exhibitor’s booth(s),
these samples must be distributed at least two
feet inside the booth. The use of propane, butane
or other combustible bottled gas is prohibited.
Helium balloons are not permitted. Participat-
ing firms will be limited to those that have oral/
maxillofacial directed-products, equipment, or
services, except that consumer items may be
accepted for display where AAOMS considers it
necessary for individuals to know of their avail-
ability and labeling in connection with educa-
tion of the public. At the request of AAOMS,
made at any time or times before or during the
exhibition, exhibitor must promptly furnish

AAOMS with sample products, packages, labels,
advertising and promotional literature that would
be or is being distributed before exhibitor will
be eligible to participate or continue in the ex-
hibition. AAOMS reserves the sole and absolute
right to determine which firms and products
are appropriate in its judgment for inclusion in
the exhibition and to refuse, cancel or restrict
any applicant or exhibit that AAOMS considers
undesirable for any reason. This provision applies
to exhibitor’s conduct, articles, printed matter,
samples, questionnaires or any other thing that
AAOMS deems objectionable. If AAOMS
decides that any of these do not meet its stan-
dards or are not suitable, the exhibitor must at
once comply with AAOMS demands or can
withdraw and, if appropriate, receive a refund

of the booth rental fee paid, prorated for the
unused time.

5. Space Assignment: AAOMS will use a prior-
ity system for assigning booth space, as outlined
under Booth Assignment Procedure. All com-
pleted and signed contracts received by March
31,2009, will be assigned under the priority
point system and given priority ranking over
contracts received after March 31, 2009.
Exhibitors requesting available space after March
31,2009, will be treated on a first-come, first-
served basis, space permitting. Booth selections
appointment time will arrive in April.

6. Rates, Deposits and Refunds: Booth space
will be charged at $2,175 per 8'x10' booth space
with a $175 charge for each corner assigned.
One hundred percent (100%) of the total booth
fee is due when the application/contract is
returned. A mandatory $125 Virtual Exhibit Hall
fee will be charged to each contracted exhibitor.
If space is cancelled before May 29, 2009, a full
refund will be made. If space is cancelled after
May 29, 2009 but before June 30, 2009, 50% of
the total will be returned.

No refund will be given for space cancelled after
June 30, 2009.

7. Space Reassignment: All or any part of the
space herein designated is subject to reassign-
ment and rearrangement by AAOMS for the
purpose of consolidation of display space or for
any reason. AAOMS may also assign or reassign
space to exhibitor as it deems to be required by
virtue of the need of exhibitor for water, drain,
gas, electricity, air, steam, or other services and
the availability, capacity and locations of these
services. The judgment of AAOMS with respect
to such reassignment or rearrangement of space
shall be final although the total square footage
occupied by exhibitor resulting therefrom shall
not be reduced or increased substantially without
the consent of exhibitor. If space is so reduced or
increased, the amount of the rent payable shall be
appropriately adjusted by exhibition

management.

8. Subletting of Space: No exhibitor shall
assign, sublet or apportion the whole or any
portion of space allotted to any other exhibitor
or person except to a parent, subsidiary, or

affiliated corporation or business, with notifica-
tion to the exhibit manager. Exhibitor remains
fully responsible and liable under its contract for
all activities of any person to occupy or use its
space.

9. Liability: The exhibitor agrees that neither
AAOMS, the Sheraton Chicago Hotel & Towers,
nor any of their officers, directors, members,
agents and employees, shall be held liable for any
damage, loss, harm or injury to the person or
property of the exhibitor or any of its officers,
directors, agents or employees, resulting from
theft, fire, water, accident or any other cause.
The exhibitor shall indemnify, defend and hold
harmless AAOMS, the Sheraton Chicago Hotel
& Towers, and their officers, directors, members,
agents and employees, from and against any and
all claims, demands, suits, liability, damages, losses,
costs, attorney’s fees and expenses of whatever
kind or nature, which might result from or arise
out of any action or failure to act on the part

of the exhibitor or any of its officers, directors,
agents, or employees.

10. Use of Certain Property: Exhibitor will
assume all costs arising from the use of patented,
trademarked, franchised, or copyrighted music;
materials, devices, processes or dramatic rights
used on or incorporated in the exhibitor’s space.
Exhibitor shall indemnify, defend and hold
harmless AAOMS, the city of Chicago, and their
officers, directors, members, agents and employ-
ees from and against all claims, demands, suits,
liabilities, damages, losses, costs, attorney’s fees
and expenses of whatever kind or nature, which
might result from or arise out of use of any such
material(s) described above.

11. Insurance: All property of the exhibitor is to
remain under its custody and control in transit to
or from or within the confines of the exhibition
hall. Exhibitors shall carry their own insurance
to cover exhibit material against damage and loss,
and public liability insurance against injury to
the person and property of others. An original
copy of the exhibitor’s certificate of insurance must
be submitted to AAOMS no fewer than 30 days
prior to the move-in date. AAOMS shall not be
obligated to carry any insurance for the benefit
of exhibitors.

12. Exhibition Cancellation: If the exhibition
hall is destroyed by fire or the elements, or by
any cause, or if circumstances, in the opinion of
AAOMS, make the holding of the exhibition
impractical, AAOMS may in its sole discretion
cancel the exhibition, but shall return the unused
pro rata portion of the rental fee. AAOMS is
released from any and all claims for damages,
which may arise in consequence thereof.

13. Order-Taking: Exhibitors will be allowed
to take orders on the exhibit floor. However, in
keeping with the educational nature of the exhi-
bition, no exchange of merchandise for payment
will be permitted.



14. Prohibitions: Distribution of promotional
gummed labels or badge stick-ons is prohibited.
No promotional device may obstruct badges in
any way. The serving of alcohol is prohibited.
Animals are prohibited unless required by Ameri-
cans with Disabilities Act. Prize awards, drawings,
raftles, lotteries or contests of any kind within the
exhibition hall are prohibited.

15. Violations: In the event of a violation,
AAOMS has the right, without written notice, to
terminate its contract with the exhibitor and to
evict the exhibitor at the exhibitor’s own risk and
expense.

16. Services: Each exhibitor, as part of the
contract with AAOMS, will be provided the fol-
lowing services free of additional charge: erection
of necessary flameproof draped backwalls and
siderails of uniform style, an identification sign,
carpeted hall, program listing, general hall cleaning
and hall security guard services. In addition to all
other payments provided in this contract, exhibitor
agrees to pay for the following services at rates
approved by AAOMS: handling of incoming or
outgoing freight; labor and material to assist in
setup, dismantling and maintenance of exhibit;
electrical service, including outlets; cleaning
service; telephone service, furniture/accessories
and Virtual Exhibit Hall (VXH). Independent
contractors must conform to IAEE guidelines. All
independent contractors must submit a certificate
of insurance to the AAOMS exhibition manager
thirty (30) days prior to the exhibition. All exhibit
labor must comply with established labor jurisdic-
tions.

17. Installation of Exhibits: Installation of exhibits
is to take place from 9:00 am to 5:00 pm on
Thursday, December 3, 2009.

If set-up of any exhibit has not started by 4:00
pm, Thursday, December 3, AAOMS shall have

the right to order the exhibit to be erected and the
exhibitor billed for all charges.

18. Failure to Occupy Booth Space: Arrangements
for a delayed booth set-up must be submitted in writ-
ing to the exhibition manager prior to November 20.
If any exhibit space has not begun set-up by 4:00
pm on Thursday, December 3, AAOMS shall have
the right to order the exhibit to be erected and
the exhibitor billed for all charges. If no prior ar-
rangements have been made, the booth space will
be forfeited and no refund will be granted.

19. Removal of Exhibits: Exhibitors will com-
plete arrangements for prompt pickup of all
outbound shipments and remove the exhibit at
the time specified by AAOMS for removal of
exhibits. All freight not called for within AAOMS’s
designated move-out time may be shipped by a
carrier selected by the official service contractor
and billed to the exhibitor.

All exhibits must remain intact until the official
closing of the exhibition at 3:30 pm on Saturday,
December 5. Exhibitors expressly agree not to begin
packing or dismantling until such time.
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An exhibitor who violates this regulation may be
ineligible to participate in any future AAOMS
exhibitions. AAOMS reserves the right to reject,
cancel, remove or restrict exhibitors who, because
of noise or any other reason, shall interfere with

the best interests of the exhibition as a whole, in
which case its liability shall be limited to a pro rata
refund of the rental fee.

20. Booth Construction and Arrangement: All
exhibits must be confined to the spatial limits of
their respective booths as indicated on the floor
plan. (Note regulation #4 regarding sampling.)
Back wall of booth is 8'0" high; side dividers

are 3'0" high. Materials above 4 feet in height
and placed within 10 linear feet of an adjoining
exhibit may not be placed within 5 feet of the
numbered aisle. Materials placed more than 5 feet
from the back wall must be no higher than 4 feet
from the floor.

No special signs, booth construction apparatus,
equipment, lighting fixtures, etc., will be permitted to
extend above 8'0" with the exception of island or
peninsula spaces where height limitation is 10'0",
and perimeter spaces where height limitation is
10'0". However, cubic content of these booths must
be approved in advance by AAOMS as ceiling
heights throughout the exhibition hall may vary.
Exhibits shall be so installed that they will in no
case project beyond the space allotted and floor
covering must be confined to booth space and not
project into the aisle. The exhibit hall is carpeted.
For safety reasons, cross aisle carpeting is prohib-
ited. Exhibits shall not obstruct the light, view or
space of others. Exhibitor shall be responsible for
damage to property. No portion of the booth, or
its related parts, or contents may be suspended
from the ceiling of the exhibition hall.

21. Care of Exhibit Space: The exhibitor must,

at its expense, maintain and keep in good order
the exhibit space contracted. The exhibitor shall
maintain and conduct the exhibit in a neat, clean,
orderly and safe manner, and shall not do or allow
anything to be done in, on or about the exhibitor’s
space that might adversely reflect on AAOMS.
The exhibitor shall keep an attendant in its display
during the hours the exhibition is open.The
exhibitor must surrender the space occupied by it
to AAOMS in the same condition as it was at the
commencement of occupation, ordinary wear
excepted. No signs or other articles may be
affixed, nailed, or otherwise attached to walls,
doors, drapery, etc., so as to deface or destroy
them; likewise, no attachments may be made to
floors by nails, screws, or other devices that may
damage or mar them. If the space occupied by the
exhibitor shall be damaged by the exhibitor or the
exhibitor’s agents, employees, patrons or guests,
the exhibitor, on demand, shall pay such sum as
shall be necessary to restore that space to the same
condition it was in when first occupied by the
exhibitor.

22. Flammable Materials: Flammable or other
dangerous fluids, substances, materials, equipment
or other items, the use of which is in violation
of Cook County laws or regulations, shall not

be used in any booth. Exhibitor must use flame
resistant decorative materials.

23. Inspections and Compliance with Laws:

All materials, installations and operations of
exhibitor must comply with the requirements of
all inspection and other governmental authorities
having jurisdiction and with all applicable laws,
ordinances and regulations.

24. Canvassing and Other Activities: No person,
firm or organization not having contracted with
AAOMS for the occupancy of space in the exhi-
bition will be permitted to display or demonstrate
its products, processes or services, or distribute
promotional materials in or on the premises of the
exhibition hall or in the Sheraton Chicago Hotel
& Towers. Any infringement of this rule will result
in the removal of the offending person.

Circulars or other promotional material may be
distributed only from the exhibitor’s assigned
space. Distribution of large paper and plastic enve-
lopes and small plastic shopping bags is permis-
sible. AAOMS reserves the right to discontinue
distribution of materials which may be hazardous
to the exhibit participants, offensive to AAOMS,
or not contributing to the educational nature of
the exhibition. Canes, yardsticks, noisemakers, etc.
or other materials considered by AAOMS to be
objectionable will not be permitted.

Prize awards, drawings, raffles, lotteries or contests
of any kind are prohibited.

25. Special Sound and Visual Eftects: Audiovisual
and other sound and attention-getting devices and
effects will not be permitted. Operational equip-
ment being demonstrated may not create noise
levels objectionable to neighboring exhibitors.
Any exhibitor who intends to use such devices
must notify AAOMS in writing no less than sixty
(60) days prior to the opening of the exhibition.
Devices not approved in writing by AAOMS

will not be permitted. The exhibitor will pay any
expense incurred in the rental or removal of such
equipment. AAOMS reserves the right to reject,
cancel, remove or restrict exhibitors who, because
of noise or any other reason, shall interfere with
the best interests of the exhibition as a whole, in
which case its liability shall be limited to a refund
of the prorated rental fee.

26. Exhibitor Personnel: The exhibition is limited
to individuals, business firms, agencies, manufac-
turers and dealers who have contracted and paid
for space assignments. Each exhibitor shall furnish
AAOMS with the names of its representatives.
Exhibitor and its representatives are required to
wear identification badges throughout the exhibi-
tion. The badges are not transferable, and AAOMS
reserves the right to withdraw the use of any
badge used to gain admission to the exhibition by
any person other than the one for whom it was
issued. Badges must be worn at all times by any
person in the exhibition hall during set-up, exhibit
hours and dismantling. All temporary labor must
be designated. Employees of independent contrac-
tors must wear an EAC label at all times. These
labels must be obtained at the GES Service Desk.
No refunds for badges will be given after November
13, 2009.



27. ACCME Requirements for Commercial
Support: In compliance with the ACCME Stan-
dards for Commercial Support, exhibitors are
prohibited from using a speaker in their booth
who is also a speaker in the AAOMS educational
program. A list of speakers for the AAOMS
Dental Implant educational program will be
available for review on the AAOMS Web site at

WWW.aa0ms.org.

28. Exhibition Attendees: The exhibition is open
to any person registered for the 2009 Dental
Implant Conference. An adult must accompany
minors. AAOMS reserves the right to refuse to
admit or to eject from the exhibition hall or
from any space therein, any person or persons
engaged in objectionable or undesirable behav-
ior, and on the exercise of this authority the ex-
hibitor, for itself, its officers, directors, employees
and agents, hereby waives any right and all claim
for damages against AAOMS, its officers, direc-
tors, members, agents and employees.
Representatives of non-exhibiting firms may not
visit the exhibition without written permission from
AAOMS. Written requests must be submitted to
the Exhibition Manager no later than thirty (30)
days prior to the exhibition. No passes to the 2009
Dental Implant Conference will be granted on-site.
No other persons, including those persons other-
wise eligible to attend the exhibition and be on
the exhibition floor, will be permitted to attend
the exhibition for the purpose of demonstrating
their products or distributing advertising materi-
als in the exhibition hall.

29. Social and Educational Functions and Semi-
nars: Any social or educational function must be
approved by AAOMS. Exhibitors must submit a
written request for any function that they wish
to hold during the Dental Implant Confer-
ence to the AAOMS exhibition manager before
November 2, 2009. Social functions are allowed
only during program-free hours. Exhibiting
companies may sponsor an educational seminar
immediately prior to or immediately following
the official dates of the Dental Implant Confer-
ence. Social or educational functions in public
space will not be permitted at any other times.
Invitations shall be issued only to the Dental
Implant Conference registrants. It shall be made
clear that these are unofticial functions.

Any exhibitor who violates the above agreement
may be ineligible to participate in any future
AAOMS exhibitions.

In compliance with the ACCME Standards for
Commercial Support, exhibitors are prohibited
from using a speaker in their booth who is also a
speaker in the AAOMS educational program.

30. Governing Law and Jurisdiction: The ex-
hibitor’s contract shall be construed, interpreted,
and governed according to the laws of the State
of Illinois and the parties agree that in any action
or proceeding arising under or related to this
agreement, they shall be subject to the exclusive

jurisdiction of the United States District Court
for the Northern District of Illinois, eastern divi-
sion, or of the courts of the State of Illinois.

31. No Smoking Policy: Smoking in the exhibi-
tion hall, including lounge areas, is prohibited at
all times.

32. Exhibition Advertisements: Exhibition of a
product or service at the Dental Implant Confer-
ence does not constitute an endorsement of the
product or service or its promotional materi-
als. As a condition of exhibiting at the Dental
Implant Conference, the exhibitor agrees not

to include in any promotional materials the
claim that it has exhibited at a previous AAOMS
Dental Implant Conference or other AAOMS-
sponsored meeting. AAOMS believes that such a
claim may imply endorsement or may otherwise
be deceptive. When referring to this exhibition
in any printed context, such as advertising or di-
rect mail promotions, the exhibitor shall specify
the event name as The American Association of
Oral and Maxillofacial Surgeons Dental Implant
Conference. Use of the “convention” or “trade
show” as titles are inaccurate and inappropriate.
Exhibitors are responsible for notifying their
advertising and public relations staff.

33. Market Research and Surveys: Any ex-
hibitor wishing to conduct market research or
surveys during the Dental Implant Conference
must adhere to the following:

Surveys and questionnaires must be submitted
for approval to the AAOMS exhibition manager
no later than thirty (30) days prior to the
exhibition.

*All surveys/questionnaires must be conducted
within the confines of the exhibitor’s booth.
*At no time may exhibit personnel leave their
booth to encourage participation or to survey/
question attendees.

*Market research companies must identify the
names of the clients for whom they are
conducting research.

Survey documents and any publication or results
may not include the name of the American
Association of Oral and Maxillofacial Surgeons
or make any reference to the Dental Implant
Conference which might cause respondents or
readers to believe that AAOMS is endorsing,
approving, or involved with the research.

An exhibitor who violates the above guidelines

is subject to penalties and may be ineligible to

participate in any future AAOMS exhibitions.

34. General: These regulations are to be con-
strued as a part of the agreement between the
exhibitor and AAOMS. AAOMS reserves the
right to interpret all matters and questions not
covered by these Regulations. These Regulations
may be amended at any time by AAOMS, and all
amendments shall be equally binding on all par-
ties aftected by them as the original Regulations.
In the event of any amendments or additions to
these Regulations, written notice will be given
by AAOMS to those exhibitors aftected by them.

Exhibition Management
All exhibition correspondence and requests for
information should be directed to:

Valerie A.Wolf, MS, CEM

Exhibition Manager

E-mail: vwolf@aaoms.org

Phone: 847/233-4316

OR

Debbie Skrzypek, Staff Associate, Exhibitions
E-mail: debbies@aaoms.org

Phone: 847/233-4331

Secure Fax: 847/233-9331

American Association of Oral and
Maxillofacial Surgeons

9700 West Bryn Mawr Avenue
Rosemont, IL 60018-5701

&

The American Association of Oral and
Maxillofacial Surgeons recognizes the need
to comply with the Americans with
Disabilities Act.
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Upcoming

xhibition Opportunities

2009

October 12-17

AAOMS 91st Annual Meeting, Scientific

Sessions and Exhibition

Fairmont Royal York Hotel and Metro

Toronto Convention Centre

Toronto, Ontario, Canada

Oct 13—14: Pre-Conference Anesthesia
Update for the OMS

Oct 12—-15: Business Sessions

Oct 14-17: Scientific Sessions

Oct 15-17: Exhibition

December 3
Hands-On Courses Surgical Techniques
Courses

December 4

AAOMS Dental Implant Assisting Skills Lab
Sheraton Chicago Hotel & Towers
Chicago, IL

December 4-6

AAOMS Dental Implant Conference

Sheraton Chicago Hotel & Towers

Chicago, IL

Dec 4-5: Dental Implant Conference
Exhibition

2010

September 27-October 2

AAOMS 92nd Annual Meeting, Scientific
Sessions and Exhibition

Hilton Chicago

McCormick Place West
Chicago, IL
Sept 28-29: Pre-Conference Anesthesia

Update for the OMS
Sept 27-30: Business Sessions
Sept 29-Oct 2:  Scientific Sessions

Sept 30-Oct 2: Exhibition

December 2-5

AAOMS Dental Implant Conference
Sheraton Chicago Hotel & Towers
Chicago, IL

2011

September 12-17

AAOMS 93rd Annual Meeting, Scientific
Sessions and Exhibition

Philadelphia, PA

December 1-4

AAOMS Dental Implant Conference
Sheraton Chicago Hotel & Towers
Chicago, IL

2012

September 10-15

AAOMS 94th Annual Meeting, Scientific
Sessions and Exhibition

San Diego, CA

November 30-December 3
AAOMS Dental Implant Conference
Sheraton Chicago Hotel & Towers
Chicago, IL

2008 Dental Implant Conference Exhibitors - Are You Listed?

A Titan Instruments, Inc
AAOMS Membership Services and
AAOMS Services, Inc*
AAOMS Resource Center
ACE Surgical Supply Co
ACTEON North America
AFP Imaging - New Tom
American Dental Websites
Aseptico, Inc

Astra Tech, Inc*

Banditt Inc, Paul

Benco Dental

Bicon Dental Implants
BioHorizons Implants

Biolase Technology, Inc
BIOMET 3i*

Brasseler USA

CAMLOG USA, Henry Schein
CareCredit*
Consult-Pro/DHC Marketing
Criticare Systems, Inc*

DEKA Laser Technologies
Dental Arts Laboratories, Inc
Dental Implant Technologies
Dental USA, Inc

Dentsply Tulsa Dental Specialties
Dexta Corporation

Ellman International

Elsevier, Inc-Mosby/Saunders*
Exactech, Inc.

Great Lakes Lighting

H&H Company

Hartzell & Son, G

Harvest Technologies Corporation
Hu-Friedy Mfg Co, Inc
Imaging Sciences International
ImplantVision

IMTEC a 3M Company
Innovative Implant Technology
Instrumentarium-Soredex
Kensington Surgical, Inc
Keystone Dental*

Kilgore International, Inc

KLS Martin, LP*

Lester A Dine, Inc

Lexi-Comp, Inc

Materialise Dental

Medical Modeling, Inc
Medical Technology, Inc/MTTI
Medtronic*

Meisinger USA

Microsurgery Instruments

MIS Implants Technologies, Inc
Nectech, Inc

Neoss*

Nobel Biocare*

OMS Foundation

OMS National Insurance Co, RRG
OMS Vision®-Henry Schein Practice
Solutions*

On-Hold Advertising, Inc.

Oral Surgery-Exec by DSN Software
Osada, Inc

Osseous Technologies of America
Osteogenics Biomedical, Inc
Osteohealth Co.

OsteoMed LP*

PBHS Web Site Design, Inc
Photomed International
Planmeca, Inc
Practiceworks/Kodak*

PreXion, Inc

Q-Optics/Qulaity Aspirators
Quintessence Publishing Co, Inc
RGP Dental, Inc

Riemser

Salvin Dental Specialties
Schumacher Dental Instruments
Southwest Medical and Dental
Straumann USA, LLC*
Tel-A-Patient, Inc

Televox Software, Inc

Thommen Medical USA

Treloar & Heisel, Inc*

Windent

XCPT,LLC

Xemax Surgical Products, Inc
Zimmer Dental

Zoll Dental

*2008 Corporate Support Companies
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